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     COURSE DESCRIPTIONS ENGLISH DEPARTMENT: Spring 2021 
 
NOTE: If you have any questions about how a course ‘counts’ in the major, please see your 
English Major Faculty Advisor. If you do not have a Faculty Advisor, please contact Acting 
Chair, Prof. Matt Miller matt.w.miller@gmail.com  
Media Exit Project: Enroll in English 4002 with the name of your Track Co-ordinator: Mintz, 
Brown, or Gewirtz and contact that person to get the directions and deadlines.  
CW Portfolio: You complete this requirement in ENGLISH 1900 if you have not done so 
already. If you are graduating this spring or next fall and have not done the exit project, you 
should enroll in this course this term to complete it. 
Internships: Must be approved for academic credit before being started. Fill out the form 
https://www.yu.edu/registrar/forms and give description of the internship duties to your faculty 
advisor or your media advisor. 
 
 
                            MEDIA AND CREATIVE WRITING COURSES 
 
ENGL 1502 Feature Writing 
Wed. 5:30-8:00                                                                                                 Chavie Lieber 
 
All great storytelling shares the same narrative principles — captivating incidents, enthralling 
characters, a narrative arc — and these all help turn interesting anecdotes into features. 
This course will help you master those skills. Together, we will study and analyze the different 
formats of features in journalism, moving from publications like The New Yorker to GQ to 
Jezebel. By analyzing great works, students will be able to recognize a story's structure, 
sourcing, and formatting, and will leave the class understanding how reporters create moving 
prose.  
 
We will analyze different strategies, from "the write-around" to "reconstruction," and will also 
learn from guest speakers who've mastered the skills themselves within the world of journalism. 
Students should expect to read 3-4 weekly features, in addition to completing two written 
assignments: the midterm, one short feature (800 words), and the final, one long-form story (2-
3K words). Both assignments will be workshopped in class. 
 
Required for Journalism track; Elective for other Media tracks and for Creative Writing; counts 
towards Writing minor. Pre-reibc br‘v‘q fty norn n nvsibn qive Writing;vs fly long
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understanding of the values and purpose of photojournalism, special attention will be given to 
increasing students' visual literacy and covering the ethics of documentary photography. 
 
This course is an elective for Media Studies tracks. Pre-requisite: English 1100 or 1200H or 
FYWR 1020 
 
ENGL 1610 Advanced Advertising Copywriting 
Pre-req is ENGL 1600 Advertising Copywriting at SCW or Syms MAR 3323 Creative 
Advertising                 
Tuesday, 5:30-8:00                                                                                                  Erik Mintz                                                                                          
                                                                                  
What does it take to get a job as a copywriter in the advertising business? A good book, for sure. 
The “book” means your portfolio, the spec ads that you’ll need to show to a prospective 
employer. This course will be an intensive workshop devoted to further exploring what it takes to 
get your print, TV, and digital/new media ideas whipped into shape and building upon principles 
learned and discussed in ENGL1600. Creative case studies will be analyzed and discussed in 
both oral and written form with hopes that these will inform students’ ongoing work. Note: For 
portfolio to be in presentation shape, student should be prepared to work on the “art” side of the 
ad as well, doing a semi-professional job in Photoshop (or some other graphics software), with 
her own hand-drawn artistic ability, or by enlisting the art talents of a fellow student. 
 
Required for the Advertising Track. Prerequisites: 1100 or 1200H or FYWR 1020 and  ENGL 
1600 Introduction to Advertising Copywriting or by permission of the Instructor. Cross list 
MAR 3324 (pre-Reqs for Syms students are MAR 3323; MAR 1001) 
 
ENGL 1651 Developing Effective Messages 
Mon. 5:00-7:30                                                                                                      Deb Brown 
 
Do you ever wonder why some brands’ messages resonate with you while others don’t make any 
impact? Developing effective messages 
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In this survey of the first ten centuries (!) of literature written in English, we will thematically 
focus on the intersection between sacred and secular love. A common narrative about the years 
600–1660 CE is that increased literacy, scientific advancements, the global spread of capitalism, 
and other developments led to a world emphasizing “secular” or “worldly” pursuits—money, 
power, romance—beyond traditional religious observance. Though this narrative will guide our 
tour of the earliest English literature, we will also question it by defining literature as both of this 
world and not: as displaying love for the world in which it was created while also trying to 
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                                            III Topics  INTRO. COURSES 

ENGL 2750 The Graphic Novel    III B Intro.                          
M/W 11:55-1:10                                                                                      Prof. Seamus O’Malley 
  
For most of the twentieth century, comic books were considered a low form of popular 
entertainment, suitable only for young
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like Monty Python and Key and Peele, and shows focused on political humor like The Daily 
Show, The Colbert Report and Last Week Tonight.  Assignments include regular participation, a 
group presentation with a significant individual component; short writing assignments, a 
midterm and a final essay. 
 
This is a “Forms, Identities, Reading Practices” course in English, designed to pose questions 
about who writes and reads for whom, in what ways, and why does it matter? It fulfills a III 
B Intro. requirement for the English Major. It fulfills Interpreting Literature and the Arts. Pre-
requisite: English 1100 or 1200H or FYWR 1020  
 
ENGL 2810H Harlem Renaissance III C Intro., Honors                              Prof. Ann Peters 
T/Th 10:30-11:45 
 
In the 1920s and 1930s, between World War I and the Great Depression, African American 
culture experienced a flourishing both in literature and the arts known as the Harlem 
Renaissance. The goal of the course is give you a broad overview of Harlem Renaissance writing 
and to situate the works in their literary and political contexts, focusing on the ways in which 
literature represents, responds to, and shapes intellectual and political change.  
 
The course examines literature alongside art and music of the period and introduces you to some 
of the events and people that helped create the Harlem Renaissance. We’ll learn, for instance, 
about The Great Migration, the role of literary magazines in early 20th Century American literary 
life, the impact of W.E.B. Dubois, the significance of white patronage in Harlem, and the 
importance of Harlem as a cultural center. Readings will include fiction, essays and poetry by 
Countee Cullen, W.E.B. Dubois, Langston Hughes, Zora Neale Hurston, James Weldon Johnson, 
Nella Larsen, Alain Locke, Claude McKay, Jean Toomer, and George Schuyler. Along with our 
reading, we’ll watch two documentaries about the period. We’ll also read selections from Isabel 
Wilkerson’s book on the Great Migration, The Warmth of Other Suns.  
 
Requirements for the course include four discussion forums (15% of your grade), five reading 
response letters (25%), a 5-7 page comparison paper (25%), and a final exam (20%). 
Participation counts for 15% of your grade.   
 
This is a “Forms, Identities, Rea
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today, as we ask ourselves what Emerson called “the practical question of the conduct of life: 
How shall I live?” 
 
This is a “Forms, Identities, Reading 


